
  

 

 

JOB ANNOUNCEMENT 
“OPEN COMPETITIVE” 

 

GUAM COMMUNITY COLLEGE IS ACCEPTING APPLICATIONS TO ESTABLISH A LIST: 

ACADEMIC POSITION TITLE: 
 

 

ASSISTANT DIRECTOR 

Communications and Promotions 

ANNOUNCEMENT NUMBER:    JA#021-19    

POSITION STATUS:    
 

Permanent/Full-Time 

SALARY:               Pay Grade:   O 
 

MINIMUM                      MAXIMUM 

Step 1C $70,259           Step 5B $81,569 

OPENING DATE: 

 

May 14, 2019 

DIVISION: 
 

 

 

OFFICE OF THE PRESIDENT 

CLOSING DATE: 
 

May 29, 2019 
5:00 p.m. (GMT +10:00) Guam, Port Moresby 

 

MINIMUM EXPERIENCE AND TRAINING: 

a) Master’s degree in Marketing, Communications, Journalism, English, or closely related field, plus two (2) years 

of professional level experience in comparable position; or 

b) Bachelor’s degree in Marketing, Communications, Journalism, English, or closely related field and four (4) 

years of professional level experience in comparable position. 

PLUS PURSUANT TO  4 GCA §4101(c):   

All new employment in the service of the Government of Guam shall have, as a reasonable measure of job 

performance, minimum requirement of high school diploma or a successful completion of General Education 

Development (GED) test or any equivalent of a general education high school program, apprenticeship program or 

successful completion of certification program, from a recognized, accredited or certified vocational technical 

institution, in specialized field required for the job. 

NATURE OF WORK IN THIS CLASS: 

This is complex specialized work in planning, developing, initiating and directing a comprehensive internal and 

external program of public relations and marketing for the College.  

An employee in this class serves as the central source of information about the College and its activities and events 

to the various news media, including developing written reports, news releases and feature stories to facilitate print 

and broadcast opportunities for the College.  

The Assistant Director develops, implements, and oversees the campus marketing plans including carrying out 

various marketing activities, projects, and other efforts to identify and develop new government, commercial, 

and/or academic customers for the College’s programs and/or services.  

The Assistant Director, Communications and Promotions reports to the President and works closely with senior 

management.  

ILLUSTRATIVE EXAMPLES OF WORK:   
(These examples do not list all the duties which may be assigned; any one position may not include all the duties listed.)    

Works collaboratively with the President and the Management Team to ensure that all marketing functions are 

aligned with the College’s mission, vision and strategic priorities.  

Serves as the College’s public spokesperson, develops, manages, and curates content for promotions and marketing 

of the College through all the communications channels:  website, digital marketing, social media, press releases, 

print, and digital publications such as newsletters and magazines.  Recommends public relations courses of action 

in routine and in crisis situations and serves as the central source of information about the College. 

Oversees the use of the College’s name, brand, and logo.  Develops policies and standards to build diversity and 

inclusion and to enhance the image of the College.  

Initiates, plans, and reviews key publication information pieces that inform community constituencies of the 

offerings and activities of the College, and the College’s annual report.  

Researches, develops strategies and directs plans which identify marketing opportunities and new project 

development.  Develops, implements, and oversees the campus marketing plan, and helps identify new markets for 

academic programs.  




